








ing” of geographic and time availability
codes, so that a single code can represent
many zip codes or times of the day and
week. Initially filled with suggested data
so that the system immediately is opera-
tional, modifications to them can be made
through a normal update screen.

m Help windows: A keystroke provides
immediate insertion of help windows with
instructions to using the function at-hand,
and lists of geographic codes and other
table file references.

= On-screen cursor control: The opera-
tor can move forward and backward
through a record’s entry screen, page up
and down through lists, repeat the data for
a field from a previous entry, have data
entry validated according to pattern and
size (e.g., only dates can be entered in a
date field), invoke defaults and make use
of the many other attributes of a sophisti-
cated editor.

G. Installation Disk, Manuals

and Sample Data

Any good system should come with an
installation disk that steps the operator
through the initial loading of the software
and file structures onto the operator’s own
eqguipment.

Manuals should be clearly written and
cover all operations.

Given that this system is sophisticated,
it should come with menu options to rou-
tinely handle the back-up and restoration
of data and software onto tape or floppy
disk media.

Also, the table files, defaults and similar
supports are initially filled with recom-
mended settings and data. This means
that the system is immediately operation-
al, needing only the registration data from
the user's volunteer and requestor re-
cords.

Last, but not least, | would hope that the
software also is capable of being used in
a computer network

OK, so | have high hopes. Thatis a lotto
expect from a computer program, espe-
cially one that won't cost six months of
your salary. So, to be sure that | have what
| really want in a software package, | had
one created to just the specifications |
have listed here. It is called Resource
Match and will be showcased in Orlando
in June at VOLUNTEER's annual confer-
ence. It will cost $779 for the version that
runs on IBMs and IBM-compatible ma-
chines, and a scaled-down version for Ap-
ple lles will cost $295. One of these soft-
ware packages may be for you. A descrip-
tive flyer is available from VOLUNTEER.

Beyond the Basics

PUBLISHING:

‘Yhe Deadline for
Your Organization
May Be Now’

By Denise Vesuvio

The deadline for mailing your
newsletter is five days away. Copy
is written, typesetting complete
and the layout finished. The printer is
ready to start production. Everything is
fine, right?

Wrong!

All atonce you discover that the story on
page two about the special event mis-
spells the name of the chairman’'s wife.
Your executive director wants to add a
small note to page three requesting dona-
tions to help cover repairs from a recent
flood. And your layout artist cut the story
on page five to make it fit but eliminated
the names and descriptions of three major
contributors.

Now is the time to think about desktop
publishing.

Desktop publishing, a term coined by
the marketing division of the computer in-
dustry, is a phrase describing an activity
that uses a micro computer, software
package(s) and a high quality printer to
produce camera-ready pages for your
printer or interesting graphics for display.
It makes those changes and problems de-
scribed above quickly resolvable, instead
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of a major and costly production with con-
ventional typesetting and layout.

Desktop publishing replaces the need
for a typesetter and paste-up or layout art-
ist (for the flush organization) or for rub-off
letters and cut-and-paste typewriter-pro-
duced copy for the creative agencies op-
erating on shoestring budgets.

Many agencies have discovered the
advantages of using the micro computer
as a tool in laying out a page and setting
copy. Instead of costing $125 to $400 per
page for producing typeset documents,
desktop publishing reduces the cost to
$25 to $75 per final page. One major sav-
ings is the result of not typing the story or
text twice—first to give to the typesetter
and a second time by the typesetter.

Most studies have shown that an agen-
cy can save 35 to 65 percent of the cost of
producing a brochure, manual or newslet-
ter through desktop publishing. Equally
significant is the production time. The
Public Interest Computer Association has
worked with nearly 50 organizations in
making the transition from producing
newsletters and brochures with outside
suppont, typesetters and layout artists, to
an internal function using a micro comput-
er with desktop publishing equipment.

The most impressive savings that those
organizations experience is reduction in
time! What typically took a month or more
to process—from writing and editing sto-
ries, to sending the text to the typesetter to
pasting up the pages—has been reduced
to a two-week process or less! In addition,
last-minute changes and corrections that
could add another week to the production
schedule are completed in a few hours.

25





